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“Foanstummwluivinnudemada 360° Communication
(Strategic Creative Communication 360°)”
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1. Universal communication principle

2. Anudfyuesnisieans

3, Zoansedslsliaula

4. Creative Communication

5. flanouAn matla N5 (Listening Technique)
6. Systemic thinking Uy 360 83AN

7. Make an Impact with Key message
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8. Communication in different way.

9. Expertise and Q&A

WyIns

v £ 5

® 5. 39ANA ATy

Q’e]o’m’lEJﬂ’]ﬁﬁ’]‘LIﬂNﬂ’e)‘UillLL@”WWU’W]?W‘EﬂﬂiUﬂﬂa LLﬁ”@Wﬂﬂiﬁﬂiu‘ﬂﬂﬂm”UiWﬁﬁiﬂﬂ

d

%iym’lm Business Administration, Assumption University

4

ey Economics and Marketing, The University of Sydney
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in

1999 - Business researcher Asia Pacific Partnership, Sydney , Australia

(in

2000 - Account Executive, Dentsu , Thailand

(in

2002 - Account Manager, J Walter Thompson , Thailand
-9 2003 - Strategic Director, Codamax, Thailand
- U 2005 - Head of Business Communication Department,BBA, MUT / Business Consultant
- (SME international business development) Department of business
Development, Ministry of Commerce Thailand

- ¥ 2010 - {]Qﬂqﬁju - Professional Trainer and Coach, Lecturer (Business Communication
Department) Consultant- Public Relation and Communication Committee,
Ministry of Public Health (Division Commentary and Alternative medicine)

- U 2010 - ‘ﬂfﬂf\gﬁu - Courses: Strategic problem solving and decision making - Strategic

communication in organization- Strategic and creative thinking - Strategic

management-Strategic marketing communication
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- BYUNO B INNEIBYFDATNETIA Creative media tool
- USSENEUUURDUTUIIEIUTIU Participative Technique
- AINssuwazUUR ieadeassAnisdeansiarnisiseus (Work Shop)

- waINTTANSRINaedlMANNIIHAILN (Adult Learning Approach Role Playing)
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